2023. 9.

BEEP R RER
2024FEE BHEFERMELTRBRARBE

DEABE BERF

PITORMIRTCHFETESZEL 2 &8 b,
HE. BEOBIBESEE s (BEZ YW THEOEEY) RT3 2 &,

BE1 R—ZR—0ORRLEBEEBERE. VL —Yarvyy 72— 7427 0220T. BBLZS L,

Q1: Explain the competitive strategies presented by Porter and relationship marketing.

B2 WEEOAENBEERRREV D LAORREOTEC OOT. HHEL 2 8L,

Q2: Explain the evolution of the consumer’ s comprehensive purchase decision-making process.

23 UTORBCET2RMINTE. TATRSTURTHEAL 2 & v,
03 Explain all of the following terms in 5 lines or less each.
Bi3-1 =47y XA e =AY —X—DELUS LHES
Q3-1 Similarities and differences between market maven and opinion leaders
B 3-2 HR/A—EHERIOVLT
03-2 Expectation disconfirmation theory
M3-3 W/ RH=
03-3 W/R ratio
Bl3-4 75V Fxz/A474
Q34 Brand equity
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FRERAB IMERVT, UTORMIT~TIZEZRSY,

=1
BERBREDITIFEETT )N (Garbage can model) 1Z2WT., LS5 HEHE5/L (Rational model) RBEEINT-&
EMEET /L (Bounded rationality model) & DEWZEAMEIZ LARROHMBA LRI,

R 2
=27 (Dunning) ® OLI /XF ¥ A A (FE721X OLI #3) (0LI paradigm or OLI theory) ZFEALZZEVY,
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TEHIGEER ST

TOBRM 1 ~BM4A N 02 BRLTEARIY (B, RE1&RM2, BEA1LEM3, YY),
BB, BROFERICELTRIRMOESEZHLL, —20RMI oW T I KOBERAREERTHZ L,

BEL —IC TRFOZAYE) LLTHRUDNORAEDZDORFHAE (accounting postulates) DT,
TNEN8~ 1 OITRETHA LR S,

2 HNERSEEMEMETE (foreign currency receivables and payables) IZ/2 5 BB FH ({forward
exchange contracts) DEFHLEIZS>NT, 1. 22T _RTE LR EN,

1 SEREeBREEESCRIBETHNORYLE (allocation method for forward exchange contracts)
EIXED XS 72 FiED. BEEMRSHABEICER LZALHA L2 S,

M2 BAREBCBOWTRILEORAPER SN TVIEAIZOVWTHALRZI,

B3 ¥EEHE (performance management) 22V T, f1, BI2% ¢+ _XTEZR2 I,
11 FEEEF (responsibility accounting) OE X FIZOWTHBA LR EV,

B2 HRTEAFEZE (return on invested capital : ROIC) B DRRE DEAMEIZDWTEHEE L2 X1,

®R4 FEMEEHE (cost management) [ZOWT, 1 MSE3IETTIRTEZ XU,
M1 E¥FEMFE (standard costing) ICES FEMEHEORRICOWTHA LR E N,
2 FRERICRITAEMARE (target cost management) DEALEIZOWTHREB LR E W,

13 Rtk (kaizen costing) D5 (approach) [T-OWTEA LR EW,
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THOM1~M4 DT _NTIEZR IV,

M1 BHROXSICHEBHES ( monopolistic
competition) ZHDRMEEE> TEETLIEEXORH
WEREE LTV EE, (1) »b (3) IKExRS et
[
(1) MEMBEETHOEBEL L TEZLNIHEE 2D
BIF72EW,

(2) ZORDHT, A BTELTWAZ LEZHHALL
S,

(3) Zmé &, BRALERNZBATWVWELEDRSD
W2 TTn, IORBEFZHE- THA LRIV,

(iR =

EHER
(ATC)

. 0 (o} o} we

Ri2 /A#kRf (public goods) DOE@FEHAS (optimal supply) ZREHRTELZ THALS, A, B, CO3 ADH
BEPVT, UTOL ) RAKMIIHTIEORAFEELZHFEL TS (22T X FALMOE, P IIRFE
# (marginal benefit) Z7<7), UTD (1) b (4) KEZZRIV,

A : Pa=180—3X

B : Pg=100—2X

C: Pc=80—-X

(1) AEMITET2HSMBRAERELRTEE ) 2ROV, 7L, 0=Xs50 &7 5,

(2) NEPHOBFAREA (marginal cost) 75 MC=6X+60 THE 2 b=k, HEMBRAEREZRDZ IV,
(3) (2) ObHE&TRAXBOEMER 1 BMAOHBIZ A, B, CHOTEEAORAERZRDRZE,

(4) L. CHBEYOBRERTHAP=0%2HELEL, FEHRTEDOX S RBEERE LS, RAEHRRA
TELDZEE, BBV TAEMOREHENZELWER L BGSIT THRICBRALZEW,




BI3 BITo (1), (2) ® (7) ~ (=) THTITEI3HLELEREFELZTALZEN, £/, (3) oW |
WCEZ 2SN,

(1) HHEAOAEBEE (utility function) 23 U=X02Y08 TEREIN T3, U idzhAk#E, XX XM OHEE
B YRXYMOBEEELRL TS, ZOBEANIFIEBOL2TE X & YIZERY, XMOMiET 1, Y/
O 2. B4 (income) 728 30 TH 2, ZOBEARFESNWOT CHARKILT 255, XMOHEE
B3 (7) [ehy, YHomuERE] (1) [cbs,

(2) H2HHIBITDEENEAR (capital) & FE (labor) ZFIALTEEL TWA, ZDMEEDCEERK
(production function) RLUTORTEHEZOLND & T 5, |

Q= 2 KosL05

L, QIZAEE, KIIEARAE, LIFBRAEZRL VD, £, ERELFBOERMEIL.
BAR 1 BAOMBES 16, FE 1 EMAOMBER 1 TEZLN TS, ZTOLEREEERS 24 ICEHEL.
DEREYERTIEMEOTCEARMEETY L&, CEOBRTIEAEE (V) [THY, HEE

i (@) [eh s,

(3) 72X b (sunk cost ; SHREH) LEBREFENCEDOX I 2ERTH D0, FRIZBESR IV,

B4 RIUMBAETAILEL ELCE2NLEREINDE S (duopoly) THEZEET D, Z PHMOTHBEDEE
9% (demand function) 23 D=14—05P TH V. XD E FHE% (total cost function) X,

C1=4Q1
Ce=4Q2

TRENAETS, AL, DITEEE, PIIEK., CrizhZ10RER., CiitE20RER, QuidttE10
AEER QUEACE20AERRZRYT, T0LEUTO (1) @ () ~ (&) ZHTRE2HBBEEREF
BPEZREIV, £, (2) OFWIEZZE W,

(1) ¥l L2187 — /) —54%4 (Cournot competition) #4175, 77—/ ./ —HEIIBITHLEEL DE
EgE] ) o, eg2osEg (0) [oby., Mok () |&25, Zo8, %1 LhE2
DOFE (profit) @%%ﬂic‘: 20, HEESLE (consumer surplus) lib B,

(2) "—T 4 v F—==— 2w (Herfindahl-Hirschman Index) &i%, YD & 5 2#EEN, &
R LS,




